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	Consistent Quality Training    ●    Convenience    ●    Customer Intimacy    ●    Competitive Pricing


Growing and Knowing Customers with     Twitter 201+

	 Course Aims

	This 2 days course empowers participants with the knowledge of Twitter verse, its conventions, and fascinating demographics and statistics. This course will teach participants step by step how to effectively craft successful branding and direct response strategies that can be scaled to any organization and its objectives. This course also includes interesting case studies, success stories, anecdotes, and examples to demonstrate how to use Twitter metrics in order to inform strategic direction. Participants will also discover how top companies-large and small-have leveraged this exciting communications platform.

	Pre-requisites

	· An understanding of Windows and Internet Explorer
· Attended Twitter 101+


	Level
	Duration
	Time

	Intermediate
	2 Days1 IF >"1" 
0
="1" "s" "" 
 / 15 Hours
	9:00 am to 5:30 pm


Module 1:  Understand Twitter

· Twitter History and Definitions

· Twitter's Technology

· Twitter's Rapid Ascent

· Twitter's Financial Future

· What Makes Tweeps Tick?

· Twitter's Culture

Module 2:  Who's Using Twitter for What?

· Demographics

· Individual Users

· Bots, Games, and Memes

· Small and Home-Based Businesses

· Not-for-Profits: Charities, Causes, the Arts, Houses of Worship, and Associations

· Academia and Higher Education

· Government

· Marketing, Advertising, Public Relations, and Communications Professionals

· Media Outlets

· Sports and Entertainment

· Corporations and Brands

Module 3:  Twitter, the Multipurpose Platform

· What Twitter Can Accomplish

· Key Questions to Consider for Branding

· Master Twitter Fundamentals

Module 4:  Get on Twitter

· Create an Account

· Find People to Follow

· Learn Twitter Lingo

· Access Twitter

· From Lurking to Leaping

Module 5:  Find and Attract Followers

· Followers and Following

· Use Basic Search to Find Followers

· Add New Friends

· Attract Followers

· Syndicate Your Tweet Content

· Tools to Help Build and Manage Followers

Module 6:  Use Twitter Search and Other Tools to Improve Your Experience

· Search and Other Tools for Twitter

· Master Twitter Search

· Use Tools to Enrich Your Tweets

· Analyze Your Twitter Activity

· Experiment with Other Useful Twitter Tools

· Fun with Twitter Tools

Module 7:  Track and Monitor What Twitter Generates for You

· Twitter Metrics

· Understand What to Track and How to Review It

· Alerts—Simple Tracking Tools

· Advanced Tracking Tools

· Compile Tracking Data

· Review, Analyze, and Respond to Tracking Data

· Develop and Launch Your Strategic Plan

Module 8:  Develop a Successful Twitter Strategy

· Study Brands Succeeding with Twitter

· Different Approaches to Develop Your Strategy

· Study Strategies for Market Verticals

· Twitter's Role in Your Overall Marketing Strategy

· Avoid Pitfalls

Module 9:  Establish Goals and Get Corporate Buy-In

· Establish Objectives

· Measure and Report Upon Your Objectives

· Determine Tweet Topics

· Assign Resources

· Get Company Buy-In

Module 10:  Get Your Brand Started on Twitter

· Claim Your Brand's Twitter Name

· Set Up Your Brand's Profile

· Your First Brand Tweets

· Engage Your Brand's Followers

· Summarize Best Practices

Module 11:  Monitor, Measure, and Valuate

· Review Your Twitter Stats

· Analyze Your Website Traffic

· Analyze Actions

· Valuate

· Review Case Studies

· Maintain Your Twitter Presence

Module 12:  Institutionalize Maintenance

· Hold Weekly Meetings

· Implement Weekly Action Plan

· Oversee Production Requirements

· Prepare Documentation

· Deliver Results to Management

Module 13:  Prepare for Crisis Management

· The Reality of Twitter Crises

· List Potential Crises

· Create a Fire Drill

· Write a Twitter Crisis Management Action Plan

· Know How to Really Say "I'm Sorry"

· Distribute Your Crisis Action Plan

Module 14:  Develop a Direct Response Promotion for Twitter

· Define the Need

· Define Campaign Components

· Move to Production

· Work Your Announcement Strategy

· Launch Your Campaign
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